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Recap from training 4
» AB Testing

— A process to identify which variable in an asset increase, or maximize, your desired
outcome

— Common analytics used to determine a winner:
o Open rate

Click rate

Click-to-open rate

Engagement score

Custom conversion

* Email performance report
— Email performance report allows you to see how well your email performed



Recap from training 4

* Dynamic content

— With Marketo dynamic content you can
customize how different audiences will
see emails and landing pages

* Segmentations

— Segmentation categorizes your audience
into segments based on a smart list filter

— Segments are part of a segmentation
they are the individual groupings of how
we divide out a segmentation

Geography
segmentation



Lead engagement




Drip nurture vs Lead nurture

- Communications sent out - Communications are reactive to
regularly behavior

- Does not account for audience's - Individualized to people's
behavior or responses to activities and interests
content - Builds relationships over time

- Static and non-adaptive and increases trust with the

- Good for early brand awareness brand

or thought leadership




Lead nurture strategy

 Lead nurturing is the process of
Hu PROSPECT | LEAD § OPPORTUNITY

developing relationships with buyers
at every stage of the funnel (both
sales and marketing)

« Make our marketing and sales
efforts much more effective by
warming up leads before they
interact with your sales team

« Automated, ongoing communication
with your potential buyers
throughout the sales cycle and
beyond—maximizing results and
revenue
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Why do we lead nurture?

o
o
more sales-ready leads
generated at a 33%
lower cost for

companies that excel at

of marketing leads never
convert to sales. Lack of

lead nurturing is the
common case for poor :
lead nurturing.

performance. Marketo, an Adobe Company,
MarketingSherpa Research

» Lead nurturing helps with:

— Increasing the propensity to buy
— Relationship building

— Brand and thought leadership

— Shortening the sales cycle

477

larger purchases are
made by nurtured leads
versus non-nurtured

leads.
The Annuitas Group
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Buyers journey
R R

MMM BUYER'S JOURNEY MM

Unaware Problem Aware Solution Aware Product Aware Most Aware
(stories & secrets) (benefits & anxieties) (claims & proofs) (discounts & deals) (product & price)
) E) D) EER) =)
DISCOVERY CONSIDERATION DECISION
Committed to change Committed to solution Committed to selection

Videos BLOE%SA%SeSt Case studies
Blog posts . Pricing
Social media White papers Demos
Infographics £ books
Webinars
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Examples of Lead Nurturing Strategies

* New people to our database
* EXisting people in our database

* Recycled people from MQL
back into Marketo or a
re-engagement nurture

e Customer retention nurture

* Product based or value
statement-based nurtures
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Engagement programs

Engagement program type is used to
execute a nurturing strategy

[ N P

Use criteria: When you want to nature
your leads at a set periodic schedule

B @ W By Drem sumtnre befure mas

Pserve, A9

Special features boin

0w Age OM rawn. Wiy Om

L T e L ]

* Includes a visual reporting < e————
dashboard

 Allows you to send out content
based on priority and availability

 Transitions people from one
engagement program to another
based on criteria you define
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Benefits of Marketo Engagement Programs

1. Prevent duplicate content
Marketo Engagement Programs can prevent leads from receiving the same content more than once.

2. Add, move, or remove emails with ease
You can easily add, remove, and deactivate emails from one single location in the nurture stream.

3. Take full control
Easily control what emails are being sent out, in what order, and with what frequency.

4. Set it and forget it

The Engagement Program makes it incredibly easy to set up your nurture and let it run. Leads will automatically
enter and receive their content in the predetermined cadence.

5. Engagement score

Allows you to view how effective the content in your engagement program is. The score considers engaged
behavior - (open, click, program success) and disengaged behavior (unsubscribes).
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Engagement stream setup

e Cadence

— This is where you set when you want the emails to go out.
You need to set the first date and then the regular
cadence (daily, weekly, monthly).

* Transition Rules Stream 1
— These are the rules to transition the leads among the Every 2 weeks on Wed and Fri | 9:00 AM PDT
streams.

- Availability 3 wyemaio

(g My Email 02
— You can set the timeframe that you want the asset to be

available on the asset within each stream.
e Casts

— This refers to the email send. Each Send becomes a Cast
(since we are fishing for engagement - GET IT!? &)

(=3 My Email 03
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Managing engagement stream members

» Adding people to stream

— You must add people to your stream
before you activate it

» Pause people in engagement stream

— If you would like members to not receive
content, the best option is to pause them
within the engagement stream. This will
pause the delivery of future engagement
stream emails.

* Exhausted content in stream

— This means a person has received all
content that is part of that stream.

My Nurture Program \ Setup

TRt E BN
INew © ¥

View: Content °

Early Stage

Every Sun, Mon, Tue, Wed, Thu, Friand Sat ...

Transition Rules

Content

®» g My Email 01
(=g My Email 02

(=g My Email 03

A\

Exhausted: 2
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Engagement stream reporting

Joo Senithc Acme Inc. v Community

« Engagement program summary
» Exhaustion chart g

« Engagement over time ' i s Y T Ry,

* Report of highest engagement T | sy Exhaustion

within that stream 6 1 %

Lead Nurtoning. Tracks Setup My Tokens Members + (")

1.000

Engagement Unsubscribe
. 6d 4
Next Cast
o3 Lo Sconng Dt Macoes
* Lead Wuragernent Best fracx En&lg N Tlme @ H"h@” Emsemeng e
3 Praceca 509 Leas Soversmon
- Thaw Lead ]
2 TPt Leaderyhg 100 3) h' :.‘“‘;‘-'.‘-Em. Leac Genecation 80
B Lo Merformance Beport — —/——w\ :
N Program Perioemarde 80 /—"
SO, 65
= ) / D &
Pl et e &
: -
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head Macagermess Seul
20 R 35
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Design Studio




Design Studio: Images and assets

» Upload, store and manage files in Marketo Design
Studio as global assets

intelligentmedicalobjects

» Supported file types:
— Adobe Acrobat PDFs

@ g Forms

AORN-AONL Get there without sitting

(2 Emails AORN-AONL Make Connections Se7bc6472c700
AORN-AONL Point

— Microsoft Word documents e

[@ Blank

— Images (JPEG, PNG, GIF, etc.) 2= e

BP Curved Paper - 1
@& Notin use

BP Curved Paper -2
@ Quick Start

— Custom fonts

B Archive

w33 Snippets

— Microsoft PowerPoint files o i R

o HIMSS 2020 Promo Emil Send 2 FINAL
& Fon

HIMSS nd 255,
HIMSS 2020 Promo Email-5e4d731358659

.
& lcons HIMSS 2020 Promo Email-5e4d918833¢0b
&) Ideas Blog 600x400 .

& Knak

&) Headshots

& Landing Page Preview

* 100 MB file size limit

& Photos

& Social Icons

» Design studio is also where we store our email o

& Template Files

& Thumbnails

and landing pages templates

#@ Testing and Learning

— These are not global - they must be
uploaded to each workspace separately to
have access to them

] &l

8l o

el al ol &l o

el &l

Al &

dleldlel alelalal blelalilal ]

]

J 8] &l e

)

& Notifications: 4

Mar 25, 2020 5:10PM

Apr 30,2020 10:38 AM
Mar 25,2020 £10PM
Mar 25, 2020 358 PM

Mar 30, 20

0:10AM
Aug21,2019 1220 AM
Jan 29,2020 10:25 AM
Jan 27,2020 236 PM
Jan 27, 2020 236 PM
Jan 27,2020 236 PM
Aug5, 2019 241 PM
Jul31,2019 11:57AM

Jul 31,2019 1:25PM
Jan 27, 2020 2:36 PM
Jan 27,2020 236 PM
Feb 19, 2020 239 PM
Mar 3, 2020 230 PM
Mar 3, 2020 204 PM
Feb 19, 2020 1:47 PM

Feb 19,2020 1:50PM

Feb 19, 2020 2:01 PM
Mar 19, 2020 3:14PM
Mar 24,2020 921 AM
Mar 30, 2020 10:22 AM
Mar 23, 2020 11:30 AM
Mar 16, 2020 9:32 AM
Aug12.2019353PM
Oct 22, 2019 10:16 AM
Nov4,2019 942 AM




Adding images and files

Upload files

» Upload images

Grab images from web pages
Get the URL for files

Email Banners EM-200127-This-Is-IMO.png

EM-200127-This-Is-IMO.png

®

URL:

https://go.imohealth.com/rs/699-LAE-696/images/EM

| 1t hasbeen s:
than once - that IM

Type: image/png

Dimensions: 1200px * 600px

Size: 903.1 KB

Last Modified:  Jan 27, 2020 4:22 PM CDT

Used By: (2 ENG-Global-191201-New
Contact Welcome
Stream.03-Welcome
Video.03-Welcome Video
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Design Studio...

=@ Default
W= Landing Pages
& Forms
=29 Emails
@&y Global Emails
|23 Quick Start Test
=[] Templates
[@ Blank
['g Blog Digest
@A IMO Testing

nc. IMO confi

EM-200103 EM-Percision Sets.png
EM-200119-ThisisIMO jpg

EM-200127-Clinician-Engagement-01.png
EM-200127-Email5-Precision-Sets-01.png

EM.200127-Email6-CoreMockun.ing

ed with tt




End of lesson 4

* Assignment:
M sau

— Complete CRM Sync and List CRM Sync
and Data Ma | ntenance |n Learn how to seamlessly share relevant information between Marketo and your CRM.
New to Marketo Learning
Path in Marketo University

— Complete email send
assignment from lesson 1

Courses Rating
WIWWIWiT 4/5

Syncing Marketo and Your CRM

2 Learn how to sync your instance with a customer relationship
) management platform to fully take advantage of Marketo's
capabilities.

* Next time: Landing pages! o s
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